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Executive summary

The present document constitutes the revised guide followed by Project partners on
any communication activity related to the ELY4OFF project. An assessment of the
activities expected to be done at the beginning of the project compared to what
finally has been accomplished draws the next balance:

The website design has served as a quick and valid means for disseminating
the project. Its design is suitable for a project like ELY4OFF.

The graphic material developed during the project has helped to disseminate
the project to a wide range of public that has visited the demo-site.

The networking done during the project has been very effective in circulating
the progress of ELY4OFF

The targets established for scientific papers and in generalist media have
been achieved.

The project has been presented in 15 events mainly at European level, but
also abroad (Brazil and Mexico)

Just one workshop was organized with great success as the demo-site was in
operation. On the contrary, two workshops had to be cancelled due to lack of
interest.

Social media dissemination has focused on Likedin mainly. The achieved
combined Vvisibility between project's website and Linkedin has been
adequate and abundant,

The goals reached in ELY4OFF are presented below:

Concept Value
Organisation of Workshops
Press releases 21
Scientific papers 4
Flyer 1
Social Media 67

Website

Participation to a Conference

13

Participation to a Workshop

Participation to an Event other than a Conference or a Workshop

Video/Film

Pitch Event

Trade Fair

Participation in activities organized jointly with other EU project(s)
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1. OBJECTIVES

The Dissemination and Awareness Plan aims to guarantee that the project has an
impact at every level. The objective of this Deliverable 7.5 is to present the activities
carried out during the whole period of life of the project, from April 2016 to October
2019.

The objectives for the Dissemination and communication plan for the ELY4OFF
project were presented in the first version (October 2017) and they can be
summarized as it follows:

- Disseminating hydrogen technology and electrolysers amongst its potential
users so that they get acquainted with it, internalize their advantages and cast
away any fears, anxiety or reticence they might entertain and that might hold
them back.

- Bringing closer together the aforementioned technology and stakeholders
through actual demonstrative actions which include devices developed to that
aim and whose functioning and characteristics may be ascertained on-site.

- Getting across the message that the project proposes a suitable solution for off-
grid power supply installations or those on grid connections in precarious
conditions, either by reason of conditions of the grid and installation themselves
or by reason of the consumption and supply needs to be met.

- Providing specific examples showing benefits and advantages from this
technology: mountain lodges and isolated farms to name but two.

- lllustrating how decisive a contribution hydrogen, fuel cells and electrolysers can
make so as to meet the decarbonisation challenge, a reduction in emissions and
energy sustainability fixed as a priority target to be met in the coming years.

- Disseminating existing European legislation on the topic with a view to giving an
overview of those hurdles the industries within the project have to overcome
when dealing with decision-making and legislative bodies. In addition, this
dissemination will enable potential users of this technology to get acquainted
with the relevant legislation applicable to their specific case.

- Spotlighting other hydrogen uses not necessarily linked to power generation.

- Forging relationships with other European and research projects with similar
goals focused on a sustainable power supply in isolated locations or with a
shortage of infrastructures

ELY4AOFF S
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2. DESCRIPTION

2.1 IDENTIFICATION OF STAKEHOLDERS AND TARGET AUDIENCES

Stakeholders are, from a wider perspective, any group or individual person that may
have an impact or be impacted by the attainment of an organization’s objective. The
Dissemination and Awareness Plan identifies six target groups that we had
concreted in this update to ensure to reach them.

Professionals

Promoters

Administration

Figure 1. Stakeholders and target audiences

The tasks related to communication and dissemination in the project has involved
all the members of the Consortium. However FHA, as project coordinator and leader
of the Dissemination work package has been the main promoter of the activities,
elaborating the main plan for dissemination and updating it during the project, and
finally monitoring the actions.

Depending on the target that have been achieved the disseminated messages
related to the project aim, activities or results have been different.

The message to policy makers and regulators has been oriented to show the
potential markets of hydrogen, as well as to show the benefits and needs of these
technologies aiming at casting away their fears, anxiety or reticence they might
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entertain and that might hold them back. An evident example of this target is the
Aragon Government who has shown its support in the application and development
of these technologies in Aragon.

A technological project like ELY4OFF has required an active and continuous effort to
share the different elements of the system developed, the reasons behind the
designs devised, and the final applications where ELY4OFF may be a solution. The
participation in the communication events and activities promoted at national and
European level has played a key role to reach hydrogen stakeholders, technology
providers, industry, clusters and final users..

Despite of the many years that FHA is sharing the features of hydrogen technologies,
the perception is that the general public still needs education in these technologies,
so it has been a key target group to focus during the whole development of the
project.

2.2 COMMUNICATION TOOLS

2.2.1 PROJECT WEBSITE

The project website (www.ely4off.eu) has been the central place for the diffusion of all
the information related to the project. It has a long home page, and five sections:
project, partners, downloads, press, and contact. In the following pages screenshots
of these sections are included.

ELY4OFF's website was launched at the end of October 2016, so it has been online
during 3 years when this deliverable was prepared. The information regarding traffic,
access and user behaviour during the visits to the site has been analysed and it is
presented in this section.

In the following image we can see a map that represents the behaviour of the users
from the moment they enter until they leave the ELY4OFF website: why they have
accessed, why they have continued browsing and why they have left the web.

In one hand, most of the users start the visit to the website in the “home” section,
which is logical taking into account that most of the links in hews and presentation
send the user to the homepage. It also appoints to the use of search engine
optimization systems (SEO) for the project webpage. Unfortunately, there are still a
large percentage of users or at least, more than desired, that does not continue
navigating the site.

ELY4AOFF 7
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Figure 2. ELY4OFF's website user behaviour

Most users start to navigate on the home page, however many others start directly
through the "the project" or “Partners”

The traffic once the user visited the homepage is usually toward the "project”
section, where the user can find the links to the partners webpages and a brief
description of them and their role in this project. Another important amount of users
selects instead of “partner” the “project” section to continue the navigation of the
website. So, it is logical that most of the visits and users seem to be interested on the
project and partners contributing to the development. On the other hand, the
section “downloads” is also one of the preferred among the visitors of the webpage,
so it appoints that the users are interested in consulting the project’s results and
documents.

In the last 36 months the website of the ELY4OFF project has visited a total of 2700
users according to the google analytics. This increase in visits may be due to the
increase in the updates published on the web in this last period.

89.1% of the sessions were made by users who visited our website for the first time
and that 10.9% of the sessions were made by users who already knew us beforehand.
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